ANA
\T))



TABLE OF CONTENTS

SECTION 1 - INTRO

FOREWORD INTRO 6
WHAT ISTASCA ? INTRO 6
MISSION STATEMENT INTRO 7
ACKNOWLEDGEMENTS INTRO 7
WELCOME LETTERS INTRO 8
THE DRIVE TO COMPETE COMP 2
INTRODUCTION TO IASCA RULES COMP 2
COMPETITION FORMATS COMP 3
POINTS ACCRUAL COMP 5
EVENT TYPES COMP 6
QUALIFYING FOR TASCA SEASON FINALE COMP 6
DIVISIONS AND CLASSES (General) COMP 7
SPONSORSHIP COMP 8
COMPETITOR GUIDELINES AND RESPONSIBILITIES COMP 8
SOFTWARE USE IN IASCA COMPETITION COMP-10
JUDGES CODE OF ETHICS COMP 11
COMPETITORS /JUDGES EV 2
DEALERS/HOSTS EV 3

INTRO -2



TABLE OF CONTENTS

SECTION 4 - SQi JUDGING (All Formats)

SQi COMPETITION (SOUNDOFF) SQ3
COMPETITOR DIVISIONS SQ3
COMPETITOR DIVISION DESCRIPTIONS SQ4
SOUND QULAITY JUDGING - All Divisions SQ 6
TONAL ACCURACY SQ7
SOUND STAGE SQ9
IMAGING SQ 13
LINEARITY/ABSENCE OF NOISE SQ 15
ERGONOMICS/TIEBREAKERS SQ 18
DIVISION/POINTS BREAKDOWN INST 2
MEMBERSHIP INST 3
SYSTEM SAFETY/Power Cable & Fuse Chart INST 3
INSTALLATION INTEGRITY (ALL DIVISIONS) INST 9
COSMETIC INTEGRATION INST 12
CRAFTSMANSHIP/PRESENTATION INST 14
UPGRADES INST 16
IQC TIEBREAKERS INST 18

INTRO - 3



TABLE OF CONTENTS

SECTION 6 - RTA/SPL CHALLENGE

DESCRIPTION RTA/SPL 2
COMPETITOR GUIDELINES/JUDGING PROCEDURES RTA/SPL 3
RTA MICROPHONE STAND RTA/SPL 4

SECTION 7 - MULTIMEDIA

PROCEDURES MM-2
MULTIMEDIA SOUND JUDGING MM-3
MULTIMEDIA VIDEO JUDGING MM-7

MULTIMEDIA INSTALLATION JUDGING MM-9

SECTION 8 - IdBL

DIVISIONS AND CLASSES CHART IdBL 2
COMPETITION FORMAT IdBL 2
GENERAL POLICIES AND PROCEDURES IdBL 4
COMPETITION PROCEDURES IdBL 7
WORLD RECORD PROCEDURES IdBL 7
MEASUREMENT PROCEDURE IdBL 9
SENSOR JIG SPECIFICATIONS IdBL 9
ROOKIE DIVISION IdBL 10

STOCK DIVISION IdBL 13

STOCK PRO DIVISION IdBL 16
ADVANCED NO WALL DIVISION IdBL 19
ADVANCED DIVISION IdBL 22
ULTIMATE DIVISION IdBL 25

ROUND WOOFER CONVERSION CHART IdBL 29

INTRO - 4



TABLE OF CONTENTS

SECTION 9 - EVERBLAST BASS BOXING

FORMAT OVERVIEW/PROCEDURE EBB 2
GENERAL RULES EBB 3

BASS BOXING DIVISIONS EBB 4
ROUND WOOFER CONVERSION CHART EBB 6

SECTION 10 - TUNER JAM

TUNER JAM JUDGING FORMAT TJ2
DIVISIONS AND SCORING TJ3
MODIFICATION CHARTS TJ5-8

MEMBERSHIP/PRESENTATION & DISPLAY TJ9
EXTERIOR PAINT & BODY TJ 11

ENGINE COMPARTMENT TJ 12
INTERIOR JUDGING CATEGORIES TJ 13
STEREO SYSTEM & SECURITY CATEGORIES TJ 14

SECTION 11 - MACS

FORMAT DESCRIPTION/MACS SCORING MACS-2

SECTION 12 - NITEGLOW

INTERIOR JUDGING CATEGORIES NG 2
EXTERIOR JUDGING CATEGORIES NG 3
BEST OF SHOW NG 4

SECTION 12 - TIPS FROM THE PROS

Tips from Competitors, Judges and Installers

INTRO - 5



FOREWORD

The IASCA Rules

An education in system building and tuning

The IASCA rules are designed and written to offer all levels of car audio enthusiasts the opportunity to learn more about car

audi o system building and tuning. I n these pages, wyouol |l
optimum sound quality, installation techniques and how to get that extra dB or two from your vehicle, as well as which upgrades

will help you score more points at car shows, lighting competitions or building a booming system that your friends will envy!

Some of the tips and hints are fairly obvious; theydére h
written within the rules. To |l earn those Yy aulklkodkl have t

These rules are the same ones used to train our judges; they are an important facet of our growth. As technology changes, our
goal is to move forward with it; this is why we have annual revisions. And, when we revise the rules, we do all we can to get this
information out to you as quickly as possible.

So when youbre reading this book, don6t | ook at t hlgour ul es
can use to better your knowledge and understanding of sound, tuning, installation and SPL.

Remember, when you |l earn, you growé we want you

Have a great competition season and wedll se

WHAT IS
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IASCA is an acronym for the
Al nternational Auto Sound Challenge .

Founded in 1987, IASCA6 s mi ssi on was to create a marketing program 't
North America and help the industry grow. Conceived by executives from numerous different manufacturers in the electronics
industry, the main marketing tool that was created by IASCAwas t he fASoundoffd, or car audio
perfect vehicle to show off manufacturersoé products in a
in its early years. A set of rules for competition was created and the format quickly became the benchmark for car audio systems
and installations around the world. Many different programs were spawn from the Soundoff, like Autosound Clinics,
Championship events and dealer sales programs. Most notably, the IASCA World Finals brought a sense of global standards to
the industry and manufacturers began using the organization to create standards for their product; thus creating
firThe Standard By Which Great Mobile Electronics

However, over the years, the Soundoff became the all consuming format that IASCA was known for and many of the other

programs were put aside in favor of the machine that was the Soundoff. Although an integral part of IASCA6 s mi ssi on t
proliferate the industry, it is still only a part of what IASCA is all about. In 2001, the organization was purchased by one of its

Board of Directors, Mr. Paul Papadeas. His mission is to bring the values that IASCA had created back then, back to the
industry, so that standards for mobile electronics and competition were once again the benchmark for the industry and for car
audio competition. To date, Mr. Papadeas has succeeded in his mission and the organization continues to grow and build those

standards worldwide; as we move towards the future, IASCA6 s mi ssi on is to continue to r a

competitor, dealer and manufacturer members in over 26 countries around the world.
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Mission Statement

Our mission is to promote the Mobile El ectron
consistently reach greater segments of the consumer marketplace. Our goal is to be the most effective,
value added sales and marketing organization in the industry. We will nurture, build and strengthen
Retailers in their local marketplace by means of IASCAO S consumer Autosound ¢
subsequent IASCA Soundoff competitions and culminating in strategically positioned
IASCA Territorial Key Event Expos.

Our Commitment to the entire IASCA membership is that we will remain true and equitable, contributing
to the growth of our industry while remaining

The Standard by Which Great Mobile
Electronics Performance is Measured.
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Greetings, Car Audio Fans!

It is with great pride we offer the most refined set of rules for evaluating great Mobile Audio performance that our
industry has ever seen. IASCA rules for Soundoff competition were the original guidelines for judging systems and were
developed and refined through an extensive collaboration of industry leaders.

Since its inception in 1987, the International Auto Sound Challenge Association has had a huge impact on the Mobile

Electronics Industry worldwide. IASCA6 s Soundoff competitions have | ed our ind
better performing and more durable mobile electronics equipment; and in doing so, the clear winners in this venture are you, our

valued consumers and competitors.

Years of diligent effort have gone into the following pages. The established criteria within not only provides for fair and
unbiased Soundoff competitions, but also defines the guidelines for anyone who has the interest in achieving dynamically
accurate sound reproduction in their vehicles. We hope that these pages will give you a better understanding of autosound design
so you may develop your own sound system and join us in the fun of autosound competition.

Look foran IASCARet ai |l er in your area to get the kind of input yo
windup inthe IASCAj udging | anes, we hope youol |l find out how much
that YOURgr eat car audi o system can deliver. ltds something vy

begin!

Paul Papadeas, President
IASCA Worldwide Inc.
Hello and welcome to IASCA!

Over the years, there have been many great advances in the mobile electronics industry. Every change has made us all

wi ser and from these changes webve moved forward. And, as
industry changes to meet these new innovations...As a goo
optional . o

Since IASCA6 s i ncepti on, its rules have evolved to meet the

needs of the competitor while still maintaining the benchmark for them to achieve. The updates, revisions and changes from past
versions, that are contained in this rule book, are for your benefit. They are written to help you raise the bar when it comes to
sound system performance in your vehicle and, to expand your knowledge in the world of mobile electronics.

The rules have been designed and updated with the help of some of the most important people in our industry; your
peers. Long standing IASCA competitor members, dealer members, affiliate members and veteran IASCA judges have been
selected to assist in this ongoing project. The rules are written by members, for members; we hope that you find them to be a
powerful reference to draw from when building and tuning the sound system in your vehicle.

Once all is said and done and youdbre in the | anes rea
experience. There are so many exciting facets to the world of Soundoff competition and we hope that you enjoy every one of
them. But, through every facet, you must always remember the most important rule not written in this book; you have to
have fun doing it! So get out there, have fun and we wish you all the best in your competition season!

Moe Sabourin,
Director, Worldwide Operations,
IASCA Worldwide Inc.
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